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1. General Framework 

 

 

1.1 ERASMUS +   

 

This Publication is one of the foreseen outcomes of the European Project named “Get addicted to Sport 

Values”, a Collaborative partnership co-financed by the Education, Audiovisual and Culture Executive 

Agency of the European Commission, under the umbrella of the Erasmus + Programme – Action Sport. 

 

Erasmus+ is the EU's programme aimed at supporting education, training, youth and sport in Europe. It 

provides opportunities for Europeans to study, train, gain experience, and volunteer abroad. Set to last 

until 2020, Erasmus+ doesn't just focuses on students. Merging seven prior programmes, it includes 

actions addressed to a wide variety of individuals and organisations.  

Erasmus+ has opportunities for people of all ages, helping them to develop and share knowledge and 

experience at institutions and organisations in different countries. As already mentioned, Erasmus+ has 

among its targets a wide range of organisations, including universities, education and training providers, 

think-tanks, research organisations, and private businesses.  

The aim of the Programme is to contribute to the Europe 2020 strategy for growth, jobs, social equity 

and inclusion, as well as the aims of ET 2020, the EU's strategic framework for education and training. 

Erasmus+ also aims to promote the sustainable development of its partners in the field of higher 

education, and contribute to achieving the objectives of the EU Youth Strategy. 

 

Specific issues tackled by the programme include: 

 

- Reducing unemployment, especially among young people 

- Promoting adult learning, especially for new skills and skills required by the labour market 

- Encouraging young people to take part in European democracy 

- Supporting innovation, cooperation and reform 

- Reducing early school leaving 

- Promoting cooperation and mobility with the EU's partner countries 
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1.2 ACTION SPORT 

 

Among the different Key actions part of the Erasmus + Programme, there is one dedicated to Sport: this 

action offers the opportunity to develop, transfer and implement innovative practices in different areas 

relating to sport and physical activity between various organisations and actors in and outside sport. 

The type of consortium the action intends to promote and finance are the “Collaborative Partnerships” 

which are innovative projects aiming to: 

 

- Combat doping at grassroots level, notably in recreational environments such as amateur sport and  

fitness 

- Support prevention and raise awareness among stakeholders involved in the fight against match fixing 

- Support prevention, educational and innovative approaches to tackle violence, racism and intolerance 

in sport 

- Support the implementation of EU policy documents in the field of sport and other relevant policy 

areas such as recommendations, guidelines, policy strategies, etc. (e.g. EU Physical Activity Guidelines, 

EU Guidelines on Dual Careers of Athletes, Principles on good governance in sport, etc.). 

 

A particular focus has been put on projects that address grassroots sports. 

Collaborative Partnerships should promote the creation and development of European networks in the 

fields of sport. Erasmus+ will support the testing and development of new project formats and new 

forms of transnational cooperation in the field of sport that are likely to inspire the development, on a 

larger scale of initiatives supported with national funding schemes or other European funds, such as the 

European Structural and Investment Funds. 

 

Collaborative Partnerships should also support the implementation of the European Week of Sport 

which is an initiative launched by the European Commission to promote sport and physical activities in 

the European Union, in the light of declining participation levels (following recent results from the 2013 

Euro barometer). The European Week of Sport will evolve over the years and it is intended to be 

organised following a fixed calendar (2nd week of September) with an official opening, a flagship event 

and 3 to 5 focus day, each with a focus theme.  

 

The Sport Collaborative Partnerships are open to any type of non-profit organisation and public bodies; 

depending on the objective of the project, they should involve an appropriate and diverse range of 

partners in order to benefit from different experiences, profiles and expertise and to produce relevant 

and high quality project results. 

 

As a general rule, C.Ps. target the cooperation between organisations established in Programme 

Countries. However, organisations from Partner Countries can be involved in a Collaborative 

Partnership, as partners (not as applicants), if their participation brings an essential added value to the 

project. Any not-for-profit organisation or public body, established in a Programme Country can apply 

from the Erasmus+ Programme in the field of Sport.  
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1.3 TDM 2000 INTERNATIONAL 

 

TDM 2000 International is the leading organization and coordinator of the mentioned Project Get 

addicted to Sport Values. It is a non-governmental, non-partisan, non-profit, independent organization 

committed to foster cooperation across Europe through the establishment of a vivid network of 

organizations. Founded in 2008 in Italy by a group of people with extensive international experience in 

youth work, it has through the years significantly grown, embracing now 29 organizations from 23 

different countries in EU and its neighbouring countries. Within our ranks we count a team of highly 

qualified collaborators, with broad experience devising and implementing different projects throughout 

Europe and other overseas territories. Indeed, our network is set up by both volunteers and 

professionals with remarkable expertise in fields such as training and coaching, project management, 

intercultural communication, fundraising and advocacy, lobbying or policy-making. 

TDM 2000 International commits to establishing an effective network of cooperation between 

organizations through which we shall develop concerted strategies to approach common issues that 

affect youth, to affect their communities as a whole. 

The network is active in several fields, carrying on both training and exchange and volunteering 

programs all over Europe and other continents, long-term activities and projects for raising awareness, 

education and empowerment of youngsters and their societies on different topics relevant for our 

mission, such as intercultural learning, inclusion of people with fewer opportunities, promotion of 

healthy behaviours, active European citizenship and democracy. 

Related to the topics of the project proposal, TDM 2000 International is active since some years in the 

promotion of healthy behaviours, including sports and healthy lifestyle, realizing campaigns and events 

related with it. Few years ago it realized an event financed by the Youth in Action programme 

underlining the role of sport as a tool for inclusion of youngsters with fewer opportunities, involving, 

between the others, relevant policy makers and members of institutions, some sport federations and 

media journalists expert in the field. 

It also realized in previous years another international event within YiA connected with the promotion of 

healthy lifestyles among young generations, tackling several topics including sport, nutrition and abuse 

of substances. 

All of the activities realized by TDM 2000 International aim at fostering the personal development of 

young people and adults which are the target groups of their actions, improving their knowledge, skills, 

and most important, attitudes and values, mainly through the use of Non Formal Education 

methodology and experiential learning. 

Besides the activities realized directly by our international NGO, we also coordinate many other actions 

implemented by its members, namely about sport, healthy behaviours, inclusion, volunteering, personal 

development and cross-sectorial cooperation, putting them in contact and supporting them in creating 

synergies for a better implementation and efficiency of their work on these fields. 
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1.4 THE “GET ADDICTED TO SPORT VALUES” PROJECT 

 

Start: 01-01-2017 - End: 31-12-2018 

Project Reference: 579803-EPP-1-2016-2-IT-SPO-SCP 

Programme: Erasmus+ 

Key Action: Sport 

Action Type: Collaborative Partnerships 

Applicant: TDM 2000 International 

Countries Involved: 5 (Italy, Turkey, Romania, Malta, Greece) 

Partners Involved: 10 (ITALY: TDM 2000 International; Comune di Bari (Bari Municipality); FIDAL 

Federazione Italiana di Atletica Leggera – TURKEY: Istanbul Valiligi (Governorship of Istanbul); Ihsan 

Zakiroglu Ortaokulu – ROMANIA: Eurodemos; Directia Judeteana pentru Sport si Tineret Iasi (County 

Directorate for Youth and Sport of Iasi) - MALTA: TDM 2000 Malta; Malta Youth Football Association – 

Greece: Regional Directorate of Primary and Secondary Education of Crete). 

 

The project “Get addicted to sport values” is a collaborative partnership that aims at promoting the 

positive values of sport at the grassroots level, fighting against anti-fair play actions such as doping and 

match-fixing, as well as discrimination and violence. 

Often the children starting to practice sports receive an education which is concentrated on the physical 

and cognitive development of self but less on the behavioural, attitude and values aspect related with 

sport itself. The persons involved in the educational process (parents, teachers and sport coaches), are 

usually not able to tackle this aspects properly for a lack of knowledge, but also tools to be effective on 

the kids’ behaviours. In extreme cases, especially in the case of parents, the wish for the performances 

of the children to be the best, brings in extra competitiveness as well as stress and directs the young 

sportsmen and sportswomen towards the development of negative behaviours, contrary to the values 

of sportsmanship. 

The project wants to change this trend involving a diverse set of partners (sport federations, sport 

organizations, international youth NGOs, schools and governmental institutions) from 5 different EU 

countries in a series of actions targeted at children, parents, teachers and sports coach, during an 18 

months process, from January 2017 to June 2018. 

The foreseen activities are: 

- Researches and polls on the level of awareness of the target groups on the topic of integrity in sport 

- Researches and development of tools to develop values and positive behaviours through and in sport 

for kids and youngsters 

- Events and workshops for the development of sport values and combat against doping, match fixing 

and violence in sports, directed to kids, parents, teachers and sport coaches 

- An international training for educators (teachers, trainers, coaches) to share tools and best practices to 

be used in the activities at local level, to be held in Cagliari, Italy, in July 2017 

- An international campaign to be held in the 5 partner countries and online, promoting integrity and 

values in sports 
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- The realization of the “Sport Village” in each of the partner countries, a closing event from the 

campaign with sport tournaments, educational activities and a sports fair 

- International partners’ meeting for effective management of the project 

AIM 

To promote and develop integrity in sports, underlining its importance to build the values of young 

generations 

SPECIFIC OBJECTIVES 

- To encourage positive behaviours related to equality and fair play, fighting against phenomenon such 

as doping and match fixing 

- To research and analyse the views of kids, young people, parents, teachers, sport coaches and other 

stakeholders involved in education of children and youngsters on the topics of sports and integrity 

- To raise awareness on the effects of doping and performance enhancers on the health, tackling the 

importance of healthy lifestyles for grassroots sports 

- To develop and create new tools and methods through sport to affect knowledge, skills and attitudes 

of youngsters and those involved in their education 

- To provide guidelines and suggestions to institutions working in the sport field to avoid bad 

governance and design effective policies on the issue 

- To underline the role of Erasmus + Sport and other EU related programs for the building up of positive 

values among young Europeans 

ATTENDED RESULTS AND EXPECTED IMPACT 

- 1000 persons reached during the research period, with questionnaires and online polls, in each country 

participating, for a total of 5000 

- 10 tools and 10 best practices collected for each country during the research period, for a total of 100 

different ones to be collected in the handbook for tools and methods for promotion of integrity in sport 

and through sport 

- 20 educators, trainers, teachers and coaches trained during the international training seminar 

- 10 workshops on the integrity and values in sport realized in each of the 5 countries, with the 

involvement, per country, of: - 250 children - 50 parents - 50 teachers - 50 sport club coaches For a total 

of 2250 persons receiving information and training about the topics mentioned - Over 30000 people 

reached throughout the campaign, divided as such: 1) 20000 through website, platform, social media 

and online devices in general 2) 10000 through delivery of informative and promotional materials 3) 

3000 through conferences, initiatives and the final events 

- 500 athletes involved in the Sport Village events 

- 5 Publications (Research on the awareness on threats on integrity and values in sport; Handbook on 

tools for promotion of integrity and values in and through sport; Recommendations for the 

implementation of policies related with the promotion of integrity and values in sport; European Charter 

of Sport Values; Final report of the project) 

Final total reach expected: 50000 individuals. 
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2. Recommendations    

 

 
 

2.1 INTRODUCTION 

 

This Publication is based on all the activities carried out during the project (researches, confrontation 

with experts, international training of educators, local workshops and the awareness campaign). The 

project team has collected  all the information related to the identified priorities in order to foster the  

attention on the behavioural, attitude and values aspects related with sport itself, when dealing with 

the education of youngsters. The results is a series of recommendations to be sent to sport 

clubs/federations, public and private institutions, and to be used for the improvement of policy making 

in the field of sport at local, national and EU level. 

 

When drafting this publication we considered some basic concepts and considerations related to the 

importance of sport and its values, that we managed to connect to the the main aim of the project. The 

access to and participation in sport is essential for individuals of all ages to lead healthy and fulfilling 

lives. Sport, from play and physical activity to organised competitive sport, has an important role in all 

societies and can be considered critical to a child’s development. It teaches core values such as co-

operation and respect, It improves health and reduces the likelihood of disease. It is a significant 

economic force providing employment and contributing to local development, and it brings individuals 

and communities together, bridging cultural or ethnic divides. 

 

The potential of sport as a tool for development of youngsters as individuals and as part of the 

community, with a specific focus on the spread among the young generations of the sport related values 

and principles is yet to be fully realized. The use of sport as an educational tool remains outside the 

mainstream of thinking among the countries members of the European Union and  it is not always seen 

as a priority.  

 

Sport must play a stronger role in the development of our Society, it could represent a great tool when it 

is used in a coordinated and strategic way. With this collection of recommendations we would like to 

challenge private and public entities dealing with education in sport and education through sport to 

integrate structured programs into their work, paying more attention to attitude and values aspects. In 

addition, we aim to underline the need of new support for such initiatives among sport-related 

organizations, governments and the private sector, suggesting ways to move forward in partnership 

with civil society. 

 

During the implementation of all the activities foreseen by the project we intended sport in a broad 

sense: incorporated into the definition of sport are all forms of physical activity that contribute to 
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physical fitness, mental well-being and social interaction. These include play, recreation, organized 

casual or competitive sport, and indigenous sports or games. 

 

Many of the core values inherent in sport are compatible with the principles necessary for development 

of society, such as fair play, co-operation, sharing and respect. The life skills learned through sport help 

empower individuals and enhance psychosocial well-being, such as increased resiliency, self-esteem and 

connections with others. These features of sport are beneficial to people of all ages, but they are 

especially vital to the healthy development of young people. 

 

 

2.2 LIST OF RECOMMENDATIONS 

 

When drafting this list of suggestions we tried to understand what recommendations should be sent to 

public and private Institutions; the aim is to 

stimulate institutions to provide a ground 

which could guarantee all the organisations 

involved in the field of sport education to 

work better. 

The list has been divided into four field 

areas: Governmental Institutions, Formal 

Education, Non Formal Education, and Sport 

Institution. 

Once identified the priorities which will be 

included we started to summarize them in 

the recommendations. 

Governmental Institutions:  

 EU should be the most important actor in the implementation of a mixed and cross-sectorial 

strategy, making formal and non-formal education part of one and only education system; 

 

 Sport should be better integrated into the development agenda of the member countries of EU; 

 

 Sport should be incorporated as a useful tool in programmes for development of youngsters; 

 

 

 Sport-based initiatives should be included in the country programmes of EU countries, where 

appropriate and according to locally assessed needs; 

 

 Education to Sport values need greater attention and resources by governments of EU countries. 
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Formal education:  

 In order to structure effective programs it is essential to do more research in the field, involving 

schools, with the aim to find out what is known of sport values, furthermore involving parents 

and coaches; 

 

 The transfer of knowledge and effective tools aimed at the promotion of sport values should be 

promoted more through the developing and implementation of Trainings for educators, teachers, 

parents, coaches and other family members in general; 

 

 Sport values should be taught to kids since the time they attend the nursery, structured programs 

should be part of the educational system at any level (Nursery/University); 

 The most effective way to implement programmes that use sport to strengthen the sport values is 

through partnerships involving different kind of private and public entities, schools and 

universities, governmental institutions, NGO’s etc. partnership with non-formal education 

providers like organizations or youth centres and sport institutions in this sense should be 

promoted; 

 

 The use of role model people such as Paralympic athletes, making them participate in the classes 

to raise awareness of young people on the topic could make a difference increasing the impact of 

the activities;  

 The delivery of class in a mix way, class of sport in English, adding a theoretical part about sport 

values, use or new technologies, mobile games, devices, video could make the topic more 

understandable and captivating for youngsters; audio-visual material is a very important tool to 

make them remember the basic elements of the classes; 

 

 A national sport day in every country should be set, involving all the kids in sport activities, 

including activities to promote sport values; 

 

 The use of focused methods in the activities implemented should be fostered: games with a 

meaning, use of sport to make young people understand values of sport and values of life. 
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Sport Institution: 

 Reaching the grassroots level: local ambassadors have to be trained in order to reach every local 

young person; sport federations have to provide a toolkit and info material in general about the 

topic; info should be disseminated from the federation to grassroots; 

 

 Promotion of the experiences sharing: transfer of knowledge after every sport event, developing 

documentation stating what was going wrong what could have been done better. Info and 

suggestion going from down to top to promote new good actions and to improve the ones 

already implemented should be done; 

 

 Develop of Charters: sport federations have to promulgate values Charters. Quiz promoting the 

sport values should be used to promote a new attitude; develop a certificate of value and make it 

a compulsory element to attend each sport event, like a medical certificate; 

 

 Encourage mix events: family sport events with parents and children, promoting activities for 

children and parents should be organized. 

 

Non-formal education: 

 youth pass recognition; youth pass has to be recognized as part of the CV, competences acquired 

through non-formal activities have to be considered as competences acquired in formal 

education field; 

 

 including non-formal education in formal education: non-formal education activities should be 

part of the classes implemented in formal education path; the activities must be structured and 

compulsory; formal and non-formal education should complement each other; 

 

 Communications-based activities using sport should focus on well-targeted advocacy and social 

mobilization, particularly at national and local levels. 
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2. Conclusions    
 

 

Education is central to the achievement of spreading the positive values among youngsters and young 

sportsmen, avoiding behaviours like doping, match fixing, violence and intolerance. Sport has a natural 

place in education, whether the approach used is formal, non-formal or informal. In schools, physical 

education is a key component of a quality education and can be used to promote schooling among 

young people. Outside the classroom, sport is a school for life, teaching basic values and life skills. Sport 

is also a powerful vehicle for public education, while sporting events can effectively increase awareness 

and galvanize support and action around key issues.  

The skills learned through play, physical education and sport are foundational to the holistic 

development of young people; these skills, such as cooperation and confidence, are essential for social 

cohesion and are carried throughout adult life. 

Sport actively educates young people about the importance of certain key values, such as honesty, fair 

play, respect for self and others, and adherence to the rules and respect for their importance. It 

provides a forum for them to learn how to cope with competition, not only how to lose but also how to 

win. Sport is a way to build understanding of the value of common bonds. 

Based on this belief, we are firmly convinced that it is essential to promote the set-up of programs, both 

in schools and in sport federations/clubs, in order to spread positive values among youngsters, using 

sport as a tool for their education. 

 




